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http://www.dailyinfographic.com/successful-people-unsuccessful-people






https://youtu.be/tS_2_IQ5gRw
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https://www.lowdownonline.com/post/wakefield-nurse-fires-up-freedom-convoy
https://www.lowdownonline.com/post/wakefield-nurse-fires-up-freedom-convoy


https://online.hbs.edu/blog/post/data-storytelling


https://figuresinthesky.visualcinnamon.com/


https://figuresinthesky.visualcinnamon.com/
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https://flourish.studio/blog/accessible-chart-design
http://medium.com/moral-imaginations/covid-19-the-story-of-the-impossible-train-illustrated-version-c2c127978331
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https://ourworldindata.org/life-expectancy/
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https://www.gapminder.org/downloads/world-pdf/


https://www.ted.com/talks/hans_rosling_shows_the_best_stats_you_ve_ever_seen
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http://promise.site.uottawa.ca/SERepository/datasets/cm1.arff


http://promise.site.uottawa.ca/SERepository/datasets/cm1.arff
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https://www.interaction-design.org/literature/topics/gestalt-principles


https://www.interaction-design.org/literature/topics/gestalt-principles
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https://blog.datawrapper.de/fonts-for-data-visualization
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https://bigbookofdashboards.com/dashboards.html


https://www.matillion.com/insights/why-great-dashboard-software-doesnt-always-equal-great-dashboards/
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https://www.newscientist.com/


https://www.newscientist.com/




http://metrocosm.com/
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https://www.color-blindness.com/coblis-color-blindness-simulator/


https://www.propublica.org/nerds/a-big-article-about-wee-things


https://www.propublica.org/nerds/a-big-article-about-wee-things


http://dataphys.org/list/
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https://www.youtube.com/watch?v=WS5UxLHbUKc
https://www.youtube.com/watch?v=WS5UxLHbUKc
https://www.youtube.com/watch?v=iQiPytKHEwY
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https://handsondataviz.org/spatial-bias.html


https://www.chsglobe.com/13376/cover-stories/sexualharassment


https://www.ted.com/talks/hans_rosling_shows_the_best_stats_you_ve_ever_seen


https://www.ted.com/talks/hans_rosling_shows_the_best_stats_you_ve_ever_seen
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https://www.ted.com/talks/hans_rosling_shows_the_best_stats_you_ve_ever_seen
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